	Career Pathways Mapping Action Plan

	
	

	Goal, Objective, Priority:
What do we want to achieve?
	Action Steps:
How will we achieve it?
	Lead:
Who is responsible?
	Intended Results:
Measurable outcomes?
	Timeline:
By when?
	Notes:
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Considerations
· What information still needs to be gathered or identified?
Examples:
· industry-recognized certifications
· credit for prior learning opportunities/non-credit to credit alignment
· stackable credentials
· occupation and wage data
· What other stakeholders need to be brought into the conversation?
· How will you work with your marketing department to build a map design that can be adopted by all departments?
· What decisions must be made, practices adopted, forms created, etc. before the map is ready to share?
